STANDARDS FOR ADVERTISING, SELLING & SERVICING
HOME IMPROVEMENTS
effective January, 1984
with
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These Standards are provided with the assistance of
the Chicago Sun-Times and Chicago Tribune.
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These Advertising Standards for Home Improvements were' developed by the
Home Improvement Trade Practice Subcommittee of the Better Business
Bureau of Chicago and Northern lllinois, Inc.

The major purposes of this brochure are:

1. To detail, clearly and unambiguously, patterns of advertising responsibility
in setting up “ads” in the media, both print and electronic.

2. Toeliminate substandard advertising by the few advertisers who attempt to
gain unethical advantages over the vast majority of home improvement
contractor-competitors.

3. To give homeowners more protection in the selection of contractors from
media advertising.

4. To assist the media, both print and electronic, in maintaining proper
advertising standards.







